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“For me, philanthropy really has two components—it’s a chance to 
give back to the community that helped you achieve success and it’s 
an opportunity to give back to the world at large. 

Some people choose to concentrate on just one or the other. Others 
focus on both. I've been lucky enough to do both because the scale 
that we work at allows us to do that. 

Either one is very, very rewarding.” 

Bill Gates



Microsoft has donated more than $1B since 1983



Product

Donate product, 
match with cash

Donate cash, 
match with 
product

Time

$17 per hour paid 
to nonprofit
4 hour minimum

Money

$25 or more 
matched up to 
$15,000 annually

Microsoft Matching Programs





Email
The FY15 Giving Campaign communications 
team agreed to abide by corporate restrictions 
to only eight emails regarding the campaign. 
We planned to use all communications 
channels at our disposal  - email, display 
artwork, Yammer and blogging.

Six of the eight approved emails were already 
planned to come either from corporate or from 
our CVP of Operations, leaving us with only two 
authorized emails. 

In mid-October, we were instructed by the Site 
Leadership Team to send more email, as they 
felt there was not enough buzz around the 
campaign. 



Our first email tried to cover 
everything.

We sent a total of 22 campaign-

specific emails, plus 10 mentions 

in the Yammer Top 5/MSLink

Update weekly email, and an 

Outlook calendar invite for each 

event, for a total of 38 items sent 

via email.



Calendar invites sent 9/18/14



Event Number of 
Emails

Yammer/
MSLink
Emails

Outlook
Calendar 
Invites

Auction 4 1

Auction, SLT, FLL 1

General Campaign (all events) 10 4

High Sierra Industries 2 1

Pancake Breakfast 1 1

Poker Tournament 3 1 1

SLT Event 2 1 1

Veterans House 1 1

Veterans, Poker, SLT 1

Total Emails 22 10 6



Gummy bears and FAQs
We created the campaign FAQs flier that 

was distributed with gummy bears 

provided by corporate to all FTEs. 



Display Artwork
Ten plasma TVs are scattered 

throughout the campus. We used 
these plasmas as billboards for the 

campaign.



Plasmas displayed 9/22/14



Plasmas updated periodically



Plasmas updated for SLT Pledging

Every day or every other day leading up 
to the actual event.



Auction Item Plasma Slides displayed 10/13 –
10/24 during auction



Give Stories

Corporate guidelines called for less email, specifically 

discouraging publishing dollar amounts and percentages. 

Instead, they wanted to focus on give stories. We put out a 

request to 20 people to write their give stories using this 

corporate template. We received four, and featured them 

on the plasmas.



Posters

Created by Corporate and hung 
strategically around Buildings B and C





MSLink
Blog Posts

The MSLink blog is 
rarely read…..insert 

stats here, but is used 
as a place to post 

important information 
we can link to in our 
weekly social media 
update newsletter.



The first of six blog posts debuted on August 
19, 2014



Yammer
Yammer is a budding enterprise 
social network at AOC. Usage is 

spotty, but we were not limited to 
the number of Yammer posts we 
could do, so we encouraged the 

event PMs to use it. Some did, and 
some did not, even when the post 
was written for them! The auction 

and Poker Tournament saw the 
most play on Yammer.



Yammer Posts

Event Date Posted Posted by Engagement

Campaign 9/17/2014 Anna Lemus 1 like

Campaign 9/19/2014 Anna Lemus 1 share

Pancake Breakfast 9/30/2014 Anna Lemus 1 like, 1 share, 1 reply with 1 like

Poker 9/30/2014 Kathie Taylor 3 likes, 2 replies

Poker 9/30/2014 Kathie Taylor

Pancake Breakfast 10/3/2014 Kathie Taylor 4 likes, 4 replies

H.S.I. 10/8/2014 Ilene Evans 4 likes, 2 shares, 12 replies

H.S.I. 10/9/2014 Josh Miller 1 like

Poker 10/9/2014 Josh Bartella 3 likes, 2 replies

SLT 10/9/2014 Juliet Moore 7 likes, 21 replies

SLT 10/9/2014 Dave Hollan

Veterans 10/9/2014 Anna Lemus 5 likes, 5 replies

Auction 10/13/2014 Brian Hanshew 1 like, 1 reply with 1 like

Veterans 10/14/2014 Anna Lemus 1 like, 3 replies - with 2 likes

H.S.I. 10/15/2014 Ilene Evans 1 like

Auction 10/16/2014 Josh Bartella 1 like, 2 replies

Auction 10/16/2014 Brian Hanshew 5 replies

Auction 10/17/2014 Brian Hanshew 2 likes

Poker 10/22/2014 Kerri Garcia 3 likes

Auction 10/23/2014 Kelsie Lewis 2 likes

Auction 10/23/2014 Brian Hanshew

Poker 10/23/2014 Kerri Garcia 1 like, 1 share, 1 reply with 1 like

Campaign 10/28/2014 N/A

Campaign 10/31/2014 N/A 7 likes, 1 reply with 4 likes



Yammer Top 5 
and MSLink

Update Weekly 
Email

This weekly update email was 
intended to drive Yammer usage. 

MSLink had slowly started to die, but 
was resurrected as another channel 
of communications and a place to 
post longer versions of important 
events or information posted on 
Yammer. Research shows that our 

engagement with Yammer increases 
following the weekly digest email



The first mention of the Giving Campaign appeared in the August 20, 2014 
edition of the Yammer Top 5 & MSLink Update weekly email

All in all, the Giving Campaign was featured in nine 

weekly Yammer Top 5 & MSLink Updates from August 20 

through November 4, 2014.



FY15 AOC Giving 
Campaign Results 



Site Leadership Team Minute to 
Win It Tournament
Raised $34K

X-Treme Abilities Challenge 
Obstacle Course Raised $11KSilent Auction Raised $10.4K

Poker Tournament in partnership 
with NNCCF and the Peppermill 
Resort and Casino Raised $23.5K

Annual Giving Campaign Kick-Off 
Pancake Breakfast
Raised $1.4k

Veterans House Giving Tree Event
Raised $6.2K

Put the GM in a Cubicle for a 
Month
Raised $2K
This event was repeated by other site leaders but were 
not included in the overall marketing campaign



• The company-wide goal for the 2014 Giving Campaign is $115M and 66% 

participation across the company, with an emphasis on engaging New Hires. 

• More than 19,000  nonprofits receive funds from Microsoft each year. 

• 16% reduction (54 FTEs) in the number of people in AOC due to integration with 

Microsoft Corporation, as well as attrition and layoffs from last year

• Record giving amount per person of $1,222 with match from Microsoft, 12% year 

over year growth 

• $203k raised in October, exceeding our goal of $200k

• $40k in October from Microsoft Operations Puerto Rico, exceeding their goal of 

$30k

• $338k in year to date giving as of the end of October against a goal of $400k

• 69% participation against a goal of 66%, an increase of 1.4% year over year

• 58% of all donations in October 2014 were from individuals to organizations of 

their choice

FY15 Microsoft Giving Campaign by the Numbers
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Communications Calendar for October 2014



Count of Deliverable Column Labels

Row Labels Artwork Document Email MSLink Yammer Yammer Email Poster Grand Total

Auction 1 4 6 11

Auction, SLT, FLL 1 1

Campaign 4 2 10 2 2 4 6 30

FLL 1 1

H.S.I. 1 2 3 6

Owen cubicle 1 1

Pancake Breakfast 1 2 1 4

Poker 1 3 5 1 10

SLT 2 2 2 2 1 9

Veterans 2 1 1 2 6

Veterans, Poker, SLT 1 1

Grand Total 12 2 23 6 22 9 6 80

Communications Summary for FY15 Giving Campaign


