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We Heard you!
Focus Areas What We Did

Career Week

Career Speed Dating

Energy Project

MEC Training

Manager Excellence

Career Development

Performance Feedback

Career Opportunities
GM Panel

Women in Technology

LinkedIn

Career Week was the result of the 2014 MS Poll ðthe annual  workgroup 

health index study. The purpose of the MS Poll is to develop an 

understanding of employee attitudes about their experiences working at 

Microsoft so that actions can be taken that lead to improved engagement 

and retention, which in turn drive business success.



Career Week ðDecember 1 - 5



Marketing Assets
Objective: Drive traffic to central SharePoint site for event registration

Strategy: Leverage all available channels of communication to create impressions, increase awareness 

and drive registration

Tactics:

Å SharePoint

Å Yammer

Å Site plasma TVs

Å MSLinkBlog

Å Email

Å Registration table in MS Café 

Å Posters

Obstacles:

New event ðhad previously done one half-day event in some years prior

Week long ðto ask MS employees to give up several hours in a work week is indeed a big ask!

Virtual ðAOC employees in Ft. Lauderdale, Fargo and field needed to have a great virtual experience



Å Each icon linked to a 

description page with a 

registration list

Å Messages posted in top 

section

Å Calendar invites were 

automatically sent upon 

registration

Å The calendar links were 

also directed to the 

description page and 

registration list

SharePoint



Each event had its own registration page with session description. Once an employee registered, a calendar invitation was 

sent to his/her Outlook calendar through a back-end workflow. Registrations were tracked by org leader to drive 

participation through the site leadership team. Weekly reports were sent to each org leader and event owner to track 

registrations.

SharePoint Registration Page



Lesson learned ðmake sure all information is 

complete before sending invitations from 

SharePoint as they cannot be modified after. 

Our PMs did not have their virtual Lync 

information ready for the site launch so we had 

to recreate the Outlook invites with the 

updated information, which created some 

confusion. 

SharePoint ðCalendar Invite



Registration tracking Overall event registration 

tracked by LT member to 

drive participation.



Plasmas Week One


